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ABSTRACT

Thailand today is well known that Buddhism has been the national religion since the
Sukhothai, Ayutthaya, Thonburi and Rattanakosin empires. In other words, Buddhism is one of
the main poppular cultures, and is also a fundamental factor that leads to the link between life
and social practice. Buddhism is also the target of businessmen, merchants and artists as a
popular culture who seeks to raise signs of conventions to create a greater recognition for the
organization. The Buddha images we worship each other today. Therefore it was adorned on
the utensils Become home decoration furniture Starting from the head of Moreover, the Buddha
image is very popular in the fashion business. A face that Buddhists consider respectful Turned
into a charming line Attracting designers to use it as a fabric pattern There are candies in the
shape of the Buddha's head.

From this beginning, researchers have been brought to the creation of critical works of
media, installation art. The objective is to reflect the opinions that different measures are taking
place in society. Brings to the creation of media, critical art and placement The objective is to
reflect the opinions that different measures are taking place in society. Which part of the current
back view as creating a work that is full of interesting ideas Another trend is seen as a challenge
to the sanctity of the institution. As a result, the viewpoint of the people in society. Especially
active youth in a society that does not view religious institutions as intangible sanctity.



