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ABSTRACT

The purposes of this research are (1) to study and analyze the design of a mascot, using for
public relations to promote tourism in Phra Nakhon §i Ayutthaya. (2) to create a mascot for
promotion of tourism in Phra Nakhon Si Ayutthaya. The conceptual framework for this research are
mascot conceptual, Semiotics, Representation, AIDA Model, Aesthetics and value evaluation of

neotenous objects research and planning with character: GOTOUCHI KYARA and place branding

in Japan.

This research uses two methodologies: First part is qualitative research method, using the
mnterviews with three key informants (1) the designer (2) the state enterprise (3) the entrepreneurs
and analysing through documents, books and publications that the researcher collected. Second part
is quantitative research method, using forms and analyzed for design (1) identity (2) appearance 3)
color {4) characteristic (5) profile to develop and design a mascot “Baibua and Friends”, a tourism

promoting mascot for public relations in Phra Nakhon Si Ayutthaya together with TAT Phra
Nakhen Si Ayutthaya.






