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The purposes of this study aimed to investigate situations Ambient advertising on media websites
and strategies of ambient advertising on indie group’s websites and to develop critical media on
ambient advertising. The study required to do the questionnaire about using indie music websites.
In addition, 3 related experts were interviewed about strategies used on ambient advertising, The
mstruments which were used in this study were the gquestionnaire and in-depth interviews. To
investigate situation ambient advertising on websites, it showed that using ambient advertising
helped decreasing the gap between customers and advertising media and the progress of
technology on advertising can make users feel comfortable with those advertising when they used
and custoiners became a part of advertising. Moreover, it showed the factors that made users

interesting about ambient advertising on indie music websites were the design, the content and

promotion of the website,






