A A ) o -, - ¥ = - =
¥oresineniinug  TAuvamsud Inandusialufmyaven

3 o

LT WM AN

Wgon Amhiuda (wdndefnlzuasmsoenuuuile)
d -

s 13N Inmn 919158 nsng ledny

unfnde
: a et A ar l‘ = o
nisfinii 1szidion i3 fuFnunim Sdngiseaadifodmsigimstenanmuny
wedgeyz TuTamanim dinn 19580 funwslvugudreduumezs Taudensinnguy
wnunnweIsuhiaan 1y Tavammegylitoes las (Like) natonaunsavulilszning

U n.n.2557 sau 7 TawanTas1$780 155 s eininune lnoassuaznanumuio lagiis

H 1 L] J ,‘ F- 1 F -
nuouudeglunnuGes pluvuiiom Tuvanivnfausa munseumguidegysing waen

MIsANE MU
e - o] 5 . A -
1) Tawan 7 Geadu uaastams¥ou Tesvesunu@es Tavangaasoudszidundn

A A S or L} 4 = |
vousoaIiianuazndionddy “Aenisiludiuviamiannudszaruaiudnd s lufim
& = ¥ o 5 - [ o ok () L.
Wavea ginmsimnzdaauminhiidutimadesTosvenadslumsiauies didn
s W . a - -
mamisel razas uavesndsznouludmea 9 igmhwlszeeuadunmmusuaziinaus
= g - - i o a
msvs Inafdunudusiuin T luynnszuiums v ginsalsesindaven vinuerauea
- o ‘ Z oo o f 4 & P da o
unsimazi Iasdu sansdai Iduiudedandaudiludniuissvesdo lawan it dnyas
& iF e - " - " [ [ ] ] -
adroiu luTawanidwdinsed ssnluGssvesmaduenuiiuszuuve sdiau Tuiufiessi
= [ ] LB - | U & & =y s z
Winudszauanududs Tilvifssnsouveslniaulanunily Fansdinsewiaumiumiiey

nIneAn UL IBYARITUAA TuyuuBIeddoms

* o ‘; a o = 4
2) msAnwFENuAuT o Tuwan uazjduvuilenivesa Tavaniimndinsied 14
BMsnseimnumune lasesaaranumuwlanis ulunamanns 7 Geaniu uaaslsy
o o o - Yy = | 9 v
mums leyadggeiuauetiinsainiuauinsvuu uas l¥yanumuomaniuluniseh

limudunmumusenanindavead lamduunzifeidoaiuddudinesn Indiadeuns

Al L] 1 L) i L * Lo et
azveummwinuzauearusewig lmiunzdeiennumuedaduunz iy



X 4 ' ' A 4 o
3) pnvuiiem Tswamiudn hidogadygzan q lumnaises axfoudaifiodon

i = - L. = = -
thznourdummmnounsnih hlgmsannuunziiayanu ldfudndadusidudinesn
1 ‘ A (] (] - ] s (
1w MaluiSeves anmdude oeadiau aiwlamau dnnuunimi dsziamans

- - & < 1 s L
Uszinmn? unsszuuiydnoual wmmmﬁﬁmqnﬂi:nnuﬁhammﬁmmmﬁﬂmﬁu

& < o v
Wen Tswanit ldgmbszneusdhenmumnoudziu Sdnvazadosufiodsznsund
aa . - - - J fa ] ‘
magrnumeiiinnuvaudineyannufady Tasdarugueindemesiamaioman
- a ° - 2 Lo =
Avidaven nisdszasuadsnumasuuite luvani ldiwrdnsiziuulinegndy
i '.“ L word o g a & o ."l'l
Fniueed” veamanineeAliveidsaninnlizsnounianumnineiugassu “dganuss
-5 & = = o ) [ . [} - a -
Fududenidiandon? odus Inadygziuldiwdniligmaianiuinnungaoain
oA " 1 1 = . o1 @
yanuAy Tiumionives Taven uanoldasfigmivavemariioaiulfazdou anwlism
vosSmuss suinuauen yannuRangmisznsuainnniniminilng iuluniiow

A L «l j ¥ z
w3 pailefignadavu Tasmavusuuoyu



ThesisTide Hyperrealty Sport Marketing

Auther Mr. Worathep Doungpook
Degree Bachelor of Arts (Media Art and Design)
Thesis Advisor Mr. korakot Jairak

ABSTRACT

This study used qualitative methodology. The purpose is to analyze the meaning semiotic in
advertising sports interviews were used for sampling. Choose from a group of young athletcs who
flollow YouTube’s advertising has slyke ( Like ) a lot of in the year 2557 the number 7 line,by
means of analysis of the direct and implied meaning. Through Nexus Format advertising content
Football According to the semiotic theory. The study found that

1) The seventh line represents a linking theme of the ads reflected the core issues of a
similar nature. "Is part of the success in soccer , " the analysis of the links that make up the tactics of
the narrative. Chronology characters and elements in areas that were built and presented to the
consumer that fills a real overflow into all processes. Equipment such as soccer boots And an
outstanding football skill. It also illustrates what the opposition in the media itself , which looks
similar ads analyzed. In the play , a player on the team to make the team successful. It's not just the
play of theone person. The analysis of the same mind set to unscramble the perspective of

communication.

2) Education through advertising themes. The content and format of the advertisement was
analyzed. How to analyze the direct and implied meaning. In the 7 major advertising looks set to
sign on to conjure up. And use them to play with the image of the player , an outstanding and
prestigious products to reflect the new virtual football skills through a new pair of shoes and a

meaningful reciprocal.

3) Format advertising content is filled with a series of sign in the narrative. Reflect what the

media are made of meaning and leads to interpret and add value to the product releases.In team of



achievement Players outstanding new legend.History of the nation and symbol systems These are all
build meaning from all media. Ad content that has already been built, meaning it. The build is
similar to the definition of a conflict set against a series of original thinking. Based on facts, based
on the content side football. To build meaningful on advertising material was analyzed, often took a
"signature” of those players who has been co-created the series with the "symbol” which is what
addicts media or consumers. Then the signs that lead to the interpretation that add value to the
content of the ad. But under what was offered these do not reflect it.The rootless culture of the
football game. The idea was to build a series of major sports. It is a tool of the capitalist class is

created,



