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ABSTRACT

The purpose of research, Creation of the repeated identity through comments mn
Facebook website, is to understand the repeated identity, study the various types of identity from
Facebook users and the reason of creating the repeated identity. There are two research approaches,
which are the data collection and observation, the questionnaires and interviews. The data are
collected from documents, theories, researches and articles. It is included the comments of
Facebook users who create the repeated identity messages as well as the users' rough biography.

The questionnaire and interviews that consist four types of repeated identity are used for this study.

The result of the study found that those who use the repeated identity in their comment only
want to imitate real life conversations, reduce the stress, and relieve the violence in terms of
language. These people would like to escape the stresses of everyday life, communicate with others,
release and give enjoyment to people. From the analysis, it can be concluded that people in type 1
who change the structure of language or adding the structure of sentences have been influenced by
their social surrounding. They want to mimic the way of speaking in real life. People in type 2 place
importance to the easiness of typing. Most of them want to make a joke about language and are 00
lazy to type or edit the wrong word. They live in rush and then do not want to use formal language.
Instead. They mean to emphasize the common mistakes words on the Internet. It's easy to find this
group of people in social networks. People in type 3 group have unique symbols. The purpose of

this group is to make a parody, which create fun and relaxation. They create their identity and the



emotional faces because of influences they receive. Moreover, they spend time on the internet with
special group of people for a long time. Finally, the people in this group can understand each other
or understand what others create later. People in type 4 use the symbols that other people can
understand. This group wants to communicate to make common understanding with informal form.
People in this group is more mature than other group. They do not have the sophisticated
imagination that is too far to understand. They use simple emoticons and automatic emoji from

Facebook website or normal symbols that everyone can understand without complexity.

Repeating identity is caused by the social influence. It is started from the first identity
creator and then the visitors will begin to repeat those identities they have seen. When one social
group saw this, another group would imitate the identity afterwards. Some rebel against this
identity. Thus there will be new different identity. Occasionally, these identities are appeared in
public Facebook pages that collect people who share their interests altogether. These people c an
also enjoy creating the repeated identities; which results in making special areas of language.
Furthermore, the structure of language has no specific form and rules, so the grammar can be
destroyed easily. This will break the unequal relationship of those who are kept in the structure of
language. Therefore, the new unique valuable identity is created and responded to the creator only.
In conclusion, we stare at those people while those people are staring at us. Everything rises and
falls quickly and easily. Everybody can be somebody in any form and any time and this is

superficial. This leads to the conclusion that the identity in cyberspace is impermanent. It can

always be ruined.



