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ABSTRACT

The objectives of this Independent Study are
1) Study of consumer branding insects.
2) To create branding guidelines for consumption of insects.
3) To create the creative media design as branding for the consumption of insects.

The target of this research has divided the interview into two groups as teachers with the
knowledge of the business. And teachers with the knowledge of insects, all six people. The result
of the data collect both from documenis and interviews that puide the branding for a variety to

eating insects. It also advised on the creation of an interesting insect for brands to consumers as
well.

The study found that creating a brand 1mage for eating insects, Can make people pay
atiention to eat more. Consumption of food image is the need for the recognition of the brand. To
enable consumers to see good-looking. And it has created the need for the consumer. Is cause of
consume that brand. Branding is something that people can see the value in the brand story.
Reflecied in consumer tastes. Whether the consume things and lifestyles. Can create value for
consume. Branding for ealing insects to change the image of insects that have changed from the old
image. Create insects with new look and consumer friendly. Using the branding. To build awarcness

of the changing consumplion of insects, Create a good altitude about eating nsects that oceur in



society that demand for the picture. Societies that focus to consumers who can create a lifestyle that

can made a brand image for itself.

Business Branding must be created target of consumers. Make sure that we want to
communicate our brand to anyone. And requires that the target consumer of us get anything back.
To promote brand with various choice. It is another factor that will enable consumers to recognize
the existence of the brand and pay attention to brand. The elements of the interior, all create a good
image of our brand. Consumers will able to get a great experience to go back. And return to serving
on the perception of the brand. Creating leamming, it is one that will enhance the value consumers
get when they use the service. In addition, the brand has to be different and remarkable from another
brands. Now a day, there are various brands happened so fast. Product, logos, uniqueness of it is to
make the brand unlike another brands in the market. And the brand need to create a new thing for

a new generation of consumers. Who prefer the exotic and unique.

Food consumption in today changing over time. We can put meaning and create an image
for many foods. We respond and selecting for something that can replace. Currently the food is not
only for physical health only. But it can be linked to the power of marketing communications. And

by creating a meaning to things. Making it significantly more valuable than ever.



