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ABSTRACT

The purpose to study the relationship between media consumption and image of Thai’s
young women dressing is to study imitation behavior of young women in Thailand and factors that
make Thai's young women choose to create an image of themselves through the media, magazines
and apparel. Also, synthesize the creative media critically, This study used qualitative research
method by using focus groups model which is an in depth interview or participation interviews. This
is because of young women are the target group of research and analysts the role of magazines to
collecting data. Then, analyze and present for concrete detail of information. Qualitative research is
a way to seek the truth in all its dimensions, interested in meaningful, relationships, values and
warldviews life which using interviews and conversation to get the right information also have an
opportunity for interviewee to join the conversation interactive, discussing an issues, exchange ideas
and share.

The results showed that the Cheeze’s magazine has a role on teenagers in a matter of daily
life aspects of the process of creating an image for changing of their identity. As a tool that can help
to guide and encourage young people to realize their cognitive development and attitude of life for
young people to find their own identity and preferences. Also, creating of new meaningful. The
teens can take part from consumer magazine or combined with any other context. So, it can be scen

that Cheeze’s magazine was the medium of choice to confirm the identity of the young teenagers

are living with more clarity and direction of their life in society.



The study led to the synthesis of the relationship between media consumption and image of
Thai’s young women dressing is to study imitation behavior of young women in Thailand found that
teens use Cheeze’s magazine as a tool to search an image in order to build an identity and to
confirm their identity by using this media in leisure activities. This magazine is not its identity or
meaning themselves more directly. But Cheeze’s magazine helps to remind young people to aware
of the true self. Because of teens are generated from social identity to a certain extent, but there are
a life forms that are not fixed and changing all the time. So, Teens use this type of media as inspired
their life and culture linked to a group of people who can find themselves in the same style to not
feel alone and to make teens are individual and social identity.

Researchers believe that Thai’s young women have used Cheeze’s magazine for the
purpose of creating an identity of its own by editing hybrid youth culture and the combination of
living in the real world with what is found in the media for guide and show their true selves by

using the same experience or their existing identities to strengthen their identity and reinforced self-

awareness to teenagers than to create a new identity directly.



