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ABSTRACT

The research of design process in gold industry for create brand. The objectives
of the study were 1) to investigate development of the design of gold jewelry in
Thailand, 2) to investigate design process in gold industry for create brand, 3) to
investigate synthesis type thinking about design process in gold industry for create

brand.
The creating Media Relation and Critical Media that have concept idea for

studies on Gold's history in Thailand, the design process, organization of design, and
create and developed brand. The research used the gualitative research for in-depth
interviews that separated in 2 groups as interviewed two professionals of gold design
and interviewed one of the Marketing manager of gold jewelry that for study the design

process in gold industry and used the qualitative research in target group were 52

persons who like gold jewelry by guestionnaire,

The first finding showed that the qualitative research of design process in gold
industry for create brand have 3 points as 1) synthesis type thinking abcut design
process in gold industry for create brand;1.1) The objective of created gold jewelry
brand in Thailand. 2.2) Adaptation of gold jewelry business from generated to created
brand. 3.3) The cause of study the target group of gold jewelry in Thailand. The design
process of gold jewelry has 4 points as 4.1) The steps of design process of gold jewelry
in Thailand. 4.2.) The problem of culture's design process of gold jewelry in Thailand.
4.3.) The design process of gotd jewelry in fashion industry. 4.4.) The sample of the
successful of the gold jewelry business that why focus on a design.3.) Relation between

design process and



digital technology that had 1 points as 3.1) The design process of gold jewelry with
digital technology

The second finding showed that the qualitative research showed the structure
of design process in industry lead to bought gold jewelry that had 1 point as 2.1)
Choosing the gold design already that had influence for bought the gold jewelry.



