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Abstract

There are three purposes of this research. Firstly, this research focuses on the
communication pattern which involves the cat celebrity through Facebook. Secondly, the research
analyzes the attitude of the middle-class people towards the cat celebrity trend. Lastly, the research
studies about the impact of cat trade to the middle-class people who love cats. To illustrate, the most
famous web page of cat celebrity that used for this research is “ToonHuaKhongBao™. This research
is a qualitative research, which categorizes the information in the cat celebrity web page in order to
analyze the information which is presented in the web page. Moreover, this analyzes the interaction
and participation of fans resulted from this mfonnatmmn order to knowhow the cat celebrity’s fan
clubs or the middleclass people can come to join the web page.Also, the framework of the
Semiology and Mythologies are usedfor analyzing the information which can lead to the conclusion
of the purposes which are previously mentioned.

From the study, it can be found that the presented information on the web page is controlled
by the cat celebrity web page’s owner and cats have their own unique charactenisticsand image;
which is like the human being’s characteristic.This shows that nowadays cats are used as a tool to
response the need for nurturing cats. Even though cats are not portrayed as a product directly, the
cat's imagesare shownpopularly as actors. This leads to the Semiotic consumption ofthe cat’s
image. When these images are released repeatedly, they can increase the number of cat’s fan clubs
to millions andthis becomes to Consumption of Signs. Moreover, the interaction and participation of
fan clubs towards cat celebrity’s page has the common attitude as they present themseives to be a
part of information. This can make this information interesting. Cat celebrity's information becomes

the form of entertainment which enables to see the famous cats’ manners. The informationof the fan



clubs’ interactionreveals the social position or “standpoint” of people on the internetin order to be
accepted in that society.Apart from this information, the news and events that allow fan clubs to
join, such as public relations and creating activities, arouse fan clubs to be interested and wants to
participate with cat celebrity page’s events. Lastly, the attitude and manner of middle-class people
reactingto the trend of cat celebrity is called the need for the things they could not possess. Thus,
middle-class people will create fantasy and add more stories of cat celebrity than the details
presented by web page to fulfill the gap between themselves and cat celebrity. Moreover, this action
makes them to be intimate with cat celebrity. This is become the consumption of signs of middle-
class people as to response the desire to approach or posses. Therefore, it is not different from the

way people need to possess the popular brand products like famous actorsto be socially accepted;

that is created under the industrial system.



