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ABSTRACT

Research about the concept design of font designer to create Thai's corporation brand identity.
The purpose are: 1) To study the concept of font designers that involved in the creation of corporation
brand identity. 2) To syntheses the design principles of corporation brand identity. 3) The results of
this research led to the creation of media critically in main order to education. For example: The

concept is associated with the font. The ideas that related to brand design prnciples. And the concept
about the font design.

This study used qualitative research procedures. By interviewing two groups of five experts to
get information on different issues completely reliable and consistent with the objectives of the

research. The first group are professional font designers and the second group are experts of band

creation.

According to first purpose of study, the objective qualitative research found that the concept of
font designer, which related to corporate brand identity, with the views and attitudes of the font to
create a brand identity: (a) The font is very import to present the meaning (b) The font help to present

the brand image and help to recognize the brand.

According to second purpose of study, the objective qualitative research synthesized that the
principles of font designer, which related to corporate brand identity, with the views and attitudes of the
font to create a brand identity, in three step:1. Rescarch and Analysis 1.1 Studied culture of
organization. 2. Design Development 2.1 Pre-Production 2.2 Production 2.3 Post-Production

3. Evaluation Design 3.1 Monitoring feedback and troubleshooting. 3.2 Purchase contract of font.






