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ABSTRACT

The purposes of the research “Effects of Mass Media on People who Apply Everyday
Makeup™ are (1) to explore makeup fashion and styles of people nowadays. (2) To learn how
mass media may affect people who use makeups nowadays, including how they express their
identities through makeup. (3) To synthesize critical ideas of mass media, which are actually
bordered by makeup history, ideas of fashion, ideas of identity and ideas of mass media

consumption.

The research utilizes the qualitative methodology. The researcher arranged two
conversation groups, 30 people, using the current most influential makeup patterns to explore
bow mass media can play a vital role in how they apply makeup. The research is quantitative

with questionnaires,

The result of the first purpose showed that any fashion of makeup or any makeup styles
nowadays depend on (A) Frequency of makeup usage (B) How makeup styles can identify the
character of the person applying them (C) How makeup styles can show the personal style of a
person (D) Influences of mass media from other countries (E) Influences of mass media or a

person who is an influencer.

The result of the second purpose, using qualitative methods, discovered three factors
from mass media that influence people who use makeup (1) Makeup patterns with six minor
elements of makeup (1.1) Makeup can stimulate more confidence for each person. (1.2) Makeup
can help improve flaws. (1.3) Choosing makeup styles that suit their facial structures. (1.4)

Makeup can show appearances of all facial areas (1.5) Color tones of makeup (1.6) Total image
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of each style (2) The methods of mass media that influence people with 2 minor elements (2.1)
Through the Internet (2.2) Through celebrities(3) Personal ideas and attitudes of each person

(3.1) Personal attitudes to one’s self and to others (3.2) A notion that makeup styles that can
create personal values and identities of people.



