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ABSTRACT

Research on Guidelines for using color to create brand identity. The objective is (1) To study the
concept and theory of color on the branding. (2) To study the process using colours in media design to
create a brand identity and (3) To create synthezed the media critically about the colors and branding.
The main concepts in the study is color theory and design principles The concept of brand Concepts
and theories in psychology. This study used qualitative regulation. By in-depth interview, from those
who have knowledge of the design and build brand identity. The group provides vital information,

divided into 2 groups: The first group are professional designer and the second group are experts of
brand creation for 4 person.

According to first purpose of study, the objective qualitative research found that The structure of
guidelines for using color to create brand identity: (1)The views and attitudes of the color branding.

There are are two subsections (a) The color is representative of the brand to stand out. (b) The color

provides perceptions and brand recognition.

According to second purpose of study, can divide three main issues: (1)The concept of colors to
the design. There are three subsections: (a)The color are the main elements in the design. (b)The color
provides knowledge and understanding of design. (c) The color create attractive and interesting design.
(2)The process of choosing the color for design. There are three subsections: (a) Planning and studies
the identity of the brand. (b) Determine the target audience of the brand. (c) Researching and studies
resources competing brands.(d) The using of color to match the style of work. (¢) Using of principles
based on the theory of colors and designs. (f) Select the main color of the brand. (3)Factors relating for

using the colors.There are two subsections: (a) Factors of psychology. (b)The social and environmental
factors.

According to third purpose of study,The concept can be synthesized in the selection of color in
media production: (1)The using of color and materials that are linked to the brand. There are the two

subsections: (a)Design according to the color and brand conditions imposed. (b) the general design.



