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ABSTRACT

There are objectives of the research in Japanese Tea Consumption in Cultural Products Context
are as follows: 1) To study the Consumption of Signs in Japanese tea drinking culture. 2) To study
designing media for brand building to entrepreneur. 3) To synthesize to critical creating media. The
main concepts are the modem conswmnption theory, Japanses cultural ideas theory, and brand building

theory.

This research hold to Qualitative Research principle. Using two factors for analyzing. 1)
Documentary Research and 2) In-Dept Interview from three main groups of interviewee such as
Japanese cultural provider, Japanese kwonledge base group, and Japanese tea merchant; using complete

issues that consist with the objectives of the research.

The result of research by the objective 1 (Documentary Research) showed that the Consumption
of Signs in n Japanese tea drinking culture could be divided into four points are as follows: 1)
Outstanding Image of Japanese culture. 1.1) Sign, meaing and Japanization Point. 2) Aspect and
attitude with Japanese culture. 2.1) Aspect and attitude with Japanese culture in Thai society. 2.2)
Japanese culture in Thai context. 2.3) The interest of Japanese culture of Thais. Point 3) Signs,
Japanese tea, and brand building stategies. 3.1) Attitute with marketing stategies of tea business. 3.2)
Japanese tea business which provides marketing activity. 3.3) Decoratio, materials, equiments, and
atmosphere. Point 4) Equipments for developing brand communication. 4.1) Equipments for
developing and promoting stategies of brand building of Japanese tea business. 4.2) Tools of

communicaion for supporting brand building of Japanese tea business.



The result of research by the objective 2 (Documentary Research) could be synthesized brand
building of Japanese tea business into four points are as follows: 1. Japanese Culture 1.1) Outstanding
Image of Japanese culture. 2. Signs of Japanese tea. 2.1 Creating remarkableness for tea business 2.2
Specific memorable of Japanese tea. 3. Brand building stategies of Japanese tea business. 3.1
Marketing stategies of tea business 3.2 Communication activity of tea business 4. Equipments for
developing stategies of Japanses tea brand. 4.1 Building own brand identity. 4.2 Using media for

communicating and promoting brand.



