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ABSTRACT

Information Design for Cultural Tourism Industrial Purposes: A Case Study of Nan Province,
Thailand is a thesis aiming at; first studying meaning and policy that drive cultural tourism in the
society, second studying cultural tourism boosters, information media design for cultural tourism taking
Nan province as a case study and third synthesizing to produce- information media in phone devices for

cultural tourism purposes: a case study of Nan province.

This study is a qualitative research which completed by studying documentary researches and
conducting in-depth interviews. Moreover, the interviews mentioned involve two groups of experts and
involved parties. The first group includes govermment director board and officials and technical
officials and local researchers are the second group. The two research methods are conformed in order

to gather reliable information in every aspect which serves the aims of this study perfectly.

Regarding the first objective, it is to qualitatively study the meaning and policy that drive
cultural tourism in the society. In termns of (I.) organizational cultural tourism policy, it is divided into
two strategies. One strategy is to expedite further the national project. Additionally, the key to another
strategy is cultural promotion and conservation which initiated with local people. Focusing on (IL.)
impact of culture and tourism, two alternatives are found. [t is either supporting both the existing and
new-approaching culture or encouraging the community to protect as well as conserve the traditional

culture while looking out for any factors that might distort it.



According to the second aim, there are three steps to promote and to design information media
for cultural tourism: a case study of Nan province. They are (I.) tactics planning, (I} Gouiieat desigpiag
and (II1.) media designing. Under the first steps, there is one more minor detail; (i.) the main target
tourists. Additionally, there minor details regarding the second step namely a process of characterizing
sravel routes (theme), a process of giving precedence along with inviting participation in planning the

route (theme) and lastly symbols identifying areas (in Nan province) and attractions shown in tigyel

route (theme).



