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Abstracts

Research on Communication and creating Signifier through Fashion Adverts , the purpose
is (1) to study advertising as a marketing tool in the fashion industry (2) to analyze the signified and
signifier in fashion advertising industry (3) to synthesise the creative principles of advert making for
the fashion industry . The main concept is the idea and concepts in the fashion industry , signs in
fashion adverts and principles in making fashion adverts . this research is based on qualitative
research. By studying and researching on related books and deeply interviewing peoplc that are
involved which has 2 group, 4 fashion advert makers and fashion academics to complete the
information on the issues and to have Credible and consistent information

Results of the research 1 ; a qualitative research found that The concept of fashion
advertising has (1) Fashion adverts are an important important medium to reach the target audience
(2) Advertising plays an important role in reflecting brand image and helps in memorization.

Results of the research 2 ; can be divided into: (1) signs in advertisement is a big part in
communicating (2) the idea of creating sign in fashion industry’s adverts with 1 sub topic the
necessary of sign in fashion adverts.

Results of the research 3 ; to be able to synthesise the concept of advertising for the fashion
industry. which has three stages: 1 preproduction with 1 sub topic, brand data analysis 2 production
with 1 sub topic, creative thinking and creative fashion advert design , postproduction






