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ABSTRACT

The research of cultural meaning change under marketing places : Phuket Vegetarian Festival
case study. The purpose are 1) To study the history and development of vegetarianism, beliefs, rituals
and symbols, and marketing places in Phuket. 2) To study the phenomena of the meaning change of the
Phuket vegetartan festival to marketing places 3) To integrate and create the critical media about
marketing places in the vegetarian festival wherewith the main conceptual framework in the study are

the history and development of vegetarianism, concept of beliefs, rituals and symbols and concepts
related to marketing places.

This research is applied by the qualitative research method, which is analysed by documentary
research, in-dept interview from the scholars and related people, the spirit mediums, the government

and scholars (10 people in total), and observation research in The Vegetarian Festival at Phuket for
creating the experimental research.

The result of the purposes of qualitative research found that a meaning structure changes to the
areas of market access issues in 3 ways: 1) the ;liscourse of the festival at Phuket has two subsections
(a) the traditional meaning of the festival (b) the contemporary meaning of definition about the image
of the province 2) the marketing and communications, with three subsections (a) the outstanding point
of the Vegetarian Festival at Phuket (b) the purpose of the festival (¢) The communication activities and
3) the aspect of the festival, which has three subsections (a) the positive and negative effects of the

festival (b) the conflict happened in the event about communications and beliefs (c) the attitude of
people toward the festival in the future.



