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ABSTRACT

Research on Trend fashion and the government’s promotion for private firm. Objective is
(1) to study the origin of fashion trends and factors affecting on fashion trends. (2) to study the
process of analyze of fashion trends. (3) to smdy the efficiency of the fashion trend in the
business. (4) 10 study the trends in use in Thailand and the promotion about fashion from the
government. The main concept of the research is related concept to the trend and the overview of
the fashion industry, fashion trend and Thai fashion trend. In this research used qualitative
research producer. By in-depth interview from two groups of the experts from the knowledge of

the policy to promote the trend from the government. And scholar in fashion trend

According to the first objective of study, gualitative research found that the definition,
importance and the factors that caused the trend fashion: (1) trend is the consumer behavior and
lifestyle that expected to occur and popular (2) fashion trend is the trend of element to be used in
clothing on next season (3) importance to marketing and design (4) the trend depends on lifestyle,

society and culture factor.

According to second objective of study, qualitative research clarify the process of
analysis of trend fashion and distribution of trend fashion to the business sector: (1) the process of
trend fashion (a) collecting data via questionnaire, interview and seminars by the expert or
enterprise specializing in analysis of fashion trend (2) distribution of trend fashion to the business
sectors. (a) distribution through secondary data and promotion to Thai designers from the

government (b) purchase trend data from trend analysis firm



According to third objective of study, qualitative research described the impact of trend
fashion towards business and social: (1) encouraging the business to adapt trends to meet the

requirement of consumers (2) effect on the culture differences

According to fourth objective of study, qualitative research describe how trend can be
used in Thailand and the promotion of government in fashion section: (1) Ministry of industry
and institute related to fashion design. (2) policy “Bangkok Fashion Week” (3) getting important

information from the fashion expert and workshop from the government



