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Abstract

The objective of this research is for understanding the exceeded consumption of k-pop
industry which focus on groups of fan club on Twitter, to study fan club’s attitude towards their
consumption behavior, to study music label’s k-pop industry which has influenced Thai fan club
and created the k-pop fan culture, and to create the media art project, 2D animated film, to reflect
the issues about the consumption of sign in k-pop fan club. This research is qualitative research
by using the consumption of sign theory, mode of production, and symbolic object with
interviewing 3 different groups of fan club including the fans of three biggest music label in

South Korea, SM entertainment, YG entertainment, and JYP entertainment.

According to the objectives of this study, the researcher found that when k-pop fans
starting to form themselves into various fandoms and they began to support the artists by buying
the artist’s albums and songs. Because of their love towards their beloved artist. For the above
mentioned reasoans, the music label began to sell the product which called “official fan goods™ to
the fans either to fulfill their willing of getting closed with the artist or to show the identity of fan.
Such as, light sticks, clothes, stationary or even cup noodles. Due to the above, it means anything

that covered with the artist’s logo or their faces can be sold so easily that fans will buy them as

much as they can afford, although these things seem not supporting the artists at all.



This media art project presented to make the audience understand the exceeded of the
consumption of the k-pop fan club in Thailand. As it said, one of the reasons of purchasing
product is that the product seems wrapped with the k-pop idol representation, so it is does not

matter whether the product is useful or worth the money.



