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ABSTRACT

The purposes of the idea of designers as entrepreneur of a s treetwear brand research are 1) To
study the idea of designers as entrepreneurs of a streetwear brand, 2) To study working process of
designers as entrepreneurs of a streetwear brand, 3) To apply knowledge from research for creating
media design work. The main thinking frameworks are streetwear concept, fashion concept and

theory, branding concept.

This research is a qualitative research with the in-depth interview from well-informed people
and related people, there are two designers as entrepreneurs of a streetwear brand (Designer Brand)
and one fashion specialist. To get information in every topics, get the reliable information, and related

to the purposes of the research.

The findings from the first purpose, qualitative research found the idea structure of designers
as entrepreneurs of a streetwear brand is able to divided mto 2 groups, there are (1) streetwear’s
branding concept, has 2 subheadings, (1.1) personal branding, and (1.2) design from designer’s

personality. (2) s treetwear’s design concept, has 2 subheadings, (2.1) design inspiration from

!



designer’s daily life, and (2.2) remain brand’s character design.

The findings from the second purpose, qualitative research found the working process structure
of designers as enterprenuers of a streetwear brand is able to divided into 2 groups, there are (1)
streetwear’s branding process, has 4 subheadings, (1.1) Product placement, by create from designer’s
personality. (1.2) Define the brand’s personality, an unisex brand and for high school student until
working age. (1.3) Create brand’s identity, good quality, premium price, available through online
media such as instagram and also available offline such as in the stores and distributors. And (1.4)

Communication for branding, via social network and online media, create lookbook, good

connections. (2) Streetwear’s design process, do it now.



