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mads NAME mads LAST NAME type of REASEARCH startTIME endTIME research TITLE (THAI) reasearch TITLE (ENGLISH)
519932082  ailwiify FUBTVINI nMsAUATILLILRATY 11:00 11:10 mseenuuniiLlasiienisAneiioaiu Web Site Design for Renovate Computer
nstaNLingaReNNaneffaEALLes (DIY)
519932091  ilszaA NTANFAT nIAUASLLLBATY 11:15 11:25 nsemeilazaaniuulaseai19@nsaunt Analysis and Design of Information Structure

neulslssusnyfnludamdndeslusd  on Chiang Mai Boutique Hotel

519932096  lwaTeIus Tupn AenTnug 11:30 11:40 NRNUNARNUAN AN TLTIRUszaT1 The Alternative Energy From Electric with
Luasnuu Street Life
529932124  Amg)) auund naduAdIL LB A 11:45 11:55 wuanensRaAsuefinduienisenys -

nIRRAEan (TRINENTINNININNT)

529932129 a8l SLLICE MIAUATILLILRATY 13:00 13:10 mswlsy@nnneesdenisaendidnns The Instructional Developing of Learning
efindilansFuudnisuanemilinzqadm Shadow Play for Grade 1 Frontier Police
suthBeudusioondnuniil 1 TeBen  Banthakam School, Nakornsritammarat
ATe. Tuvindu SadaunsAiassus

529932133 1NN mdanag MIAUAGILLLIRATY 13:15 13:25 wq'r?msa‘mmil,ﬁﬂnﬁﬂszmmm%‘ﬂLﬂ?mh -
adanneerlaflunisieanImnanisnana
wegsnalaausalugnaiilas

Jandnideslvy

529932141 MAYH Builu nIfuATILLLBATY 13:30 13:40 mﬁ"ﬂ'ﬂﬂLL‘LI‘LImmumﬁLﬁﬂﬁ'ﬂmimmiﬂ Information Design : Cultural Knowledge
N99mussIunelu Tan s ia Center of Mandarin Oriental Dhara Dhevi,
laFausia A1swma @eslud Chiang Mai

529932151  agnniy NENHAT maduafuLLEaTY 13:45 13:55 nseenuuLERANHOIAAWAIT995  Brand Identity of Tea Coffee and Thai
1 N oz ing Dessert and Advertising Media Design on
wazmsaisdelannuuauAesiin Internet

529932156 @ IYANNENGA NIAUATLLLRATY 14:00 14:10 N138RNLLUILINANART IR MNTIETNL Web Page Design of Supplimentary Food for
Negunw Health

539932091 AT AA MsAuAdLLLRATE 14:15 14:25 MNIRONULLANSAUNATINAUNISANNTA -

adwiutinAnsuasdldiEnisssuusuds
wnatuRwanendedaslusd

539932094  TATUN Tuuesmil nNIAUATILLILRASY 14:30 14:40 guuunsailudinuaswgAnssunsld Life Styles and Behaviors in Using Interactive
daRfiAeljaniusineanuiuia ; Multimedia for Entertainment : Case Study

naciAne ldnsdniinaauilalvi the People Using Mobile Phone (iPhone) in
(iPhone) lusandniderslu Chiangmai Province
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ﬂ’]iﬂ'ﬂﬂLL‘LI‘LILfﬁﬂsﬁﬁﬂmﬂuﬂ@ﬂ@ﬂﬁﬁﬂu Online-Community Website Design for
?mﬁm;lm’uwwﬁﬁu : Specific Information Service: Case Study
nalAnE U nslwstesdealud  Restaurants in ChiangMai
mi?ﬁ‘ﬂmwwma‘mmmLL“].l“].l“]_lma‘mﬁma‘Bhu Integrated Marketing Communication with
ﬂ’]ﬁ‘sl‘ila;@@/\iﬂuﬂ’ﬂui@ﬂ Social Network Media for Image Branding :
llaa¥annanEnI8989Ans NIciANEN  Facebook

wadn

mm%’wﬁzyﬁnwﬂiﬁi:uﬁammﬁﬁqmﬂu Creation of Symbol Indicated a Identity in
ﬁu‘ﬁlmmsm: : Public Space : Graffiti and Forms of Symbols
mswuRaulsdasmuiunaluituiansns
fuznT R suvuresdyansaising
?ﬁmﬂi:ﬁﬁu'luqmumﬁﬂwﬁq Everyday Lift in Visual Community
nwazviauauduauiuaaszudnglan, Reflects the Chaos of the World as the Real
aflaurulanadalusuiln nadlAnmn World in the Dark : A Case Study Media
Aeunu Call of Duty Game Call of Duty with me in the Path
ﬁ“uﬂwﬁwwm:?wmﬁmqummﬁﬁm@m‘ Intensity That Affects Young

AL

nnsuRaNsAREuadmusssNN1s3E  Documentary Film Presents the Culture of
asunindamanniudennlng Perception Nostalgia the Mood for Thai
Society

nsANARAnEITMUsITNENSIA Cultural Study in Identity of Harley Davidson
w3ndu : nadlAnHNguangiasd : Case Study of Harley Davidson Group in
wanduludamdaidealud Chiang Mai

NTRANWLLSRANHOIAWAN : Brand Identity Design : A Study on Cultural

AnEINNINE LT ANEDITRUEITNNURUS Identity Hybridization of Local and

UANNTINAN Contemporary in Case of Communista Brand
naAnENAUAIRIAeNLTAR
= ]
NGNS
ATATINTN AL TV Series, The Representation of Coherence

”Lugm:mwLmummﬁ@mimiwdwﬁﬂ Between Media and Social
LazdaAn
-
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miﬂ@ﬂLLuuﬁﬂaﬁimuLmﬂuuLLmuﬁLﬁ'@m? Information Design for Bike Route Mapping
dnsenuriesfienlusaiie@adlusizinu in Chiangmai on Mobile Phone Application
InsdAnwidatie

?ﬁlmmﬁwuﬁﬁumqLﬁﬂnﬂ@imawfﬁmﬁ@ . Media and Subculture of Heavy Metal Group
NINANE WAsNeLedealuy Case Study : Chiangmai
ma"aﬂﬂl,l,‘i_l‘i_lmmummmmG“ﬂu;i‘m?_lslul, Information Design for Learning Resources
aneneLiies Sandnidealuy in Chiangmai
N199LATNEINNIRRNLLLNARS TN Analysis Eco-Efficiency for Product Design :
ﬂLﬂiHﬁﬁ@ ni[ﬁﬁnmmﬂﬁ"}umw Case Study at Ban-Tawai Chiangmai
mﬁLm‘ﬁzﬁﬁfﬂﬁﬂmﬁmmﬁ@L@ﬂuﬂﬂaﬁ}ﬁ Pseudo-Identity Overlapping of Human

ANIHUANUANE Individual

NN9A31997ITUNITUTMARRIANNTFINEN  The Creation of Experimental Literary Work

LuUNTReaia Based on the Methodology of
Deconstruction

Aszinnsinadndedfianiifunszan Analysis Beyond the Printed Paper Into the
wunguanti@edidnnsetind Electronic Book
AAINZINRANUULAINANEDIRIANT  Analysis Brand Coporate Design Fastfood in
vasfa Tunisasemsdudnlne Branding of Thai Product



