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ABSTRACT

The objective of this study are : 1.) to explore the role of signs in constructing meanings
and values in the context of tourism and 2.) to analyze the logics of consumption of Thai tourists.
The theoretical framework of Baudrillard and semiotics are used in this study.

The study shows that signs play a significant role in tourist activities. They are an
important element of signification to promote the tourist characteristics and values, as found in
the 4 selected areas of study: Doi Inthanon National Park, Doi Suthep temple, Bo-Sang handicraft
village and the Chiang Mai Old Cultural center’s Khantoke dinner.

Regarding to the analysis of logics of consumption, the tourist consumption depend upon
a logic of sign-value, functional logic of use value and economic logic of exchange value
respectively. The sign-value is considered as an important factor of making decision in many
cases, such as reasons for choosing tourist destination, taking photos and buying souvenirs.

The priority of sign-value reveals that the consumption of tourist corresponds with the
constructed meaning and myth. Thus, tourism in contemporary society reflects the consumption
phenomena that give accent on the representatives, the meaning and the differences between the

signs.



